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2014 FOOD & HEALTH 
SURVEY 
The Pulse of America’s Diet: 

From Beliefs to Behaviors 



• This report presents the results of an online survey of 1,005 

Americans ages 18 to 80. 

• Many of the questions have been asked in prior Food and Health 

Surveys, allowing for trend analysis.  Some new topics were 

included in the questionnaire also.  

• Fielding took place from March 26 to April 7, 2014. 

• The duration of the survey was 28 minutes, on average. 

• The results were weighted to ensure that they are reflective of the 

American population ages 18 to 80, as seen in the 2013 Current 

Population Survey.  Specifically, they were weighted by age, 

education, gender, race/ethnicity, and region.  

• The survey was conducted by Greenwald & Associates, using 

Research Now’s consumer panel.  
 

An online survey was conducted with 1,005 Americans about 
their health, diet, influences on food selection, and related 
knowledge and beliefs. 
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Note: Percentages may not add to 100% or to totals shown due to rounding. 



More than four out of five Americans have made an 
effort to eat more fruits and vegetables. The least 
popular action is to cut back on full fat dairy.  
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15% 

22% 

19% 

21% 

30% 

20% 

25% 

23% 

26% 

31% 

40% 

35% 

40% 

42% 

36% 

46% 

45% 

49% 

53% 

51% 

55% 

57% 

58% 

62% 

66% 

67% 

70% 

72% 

79% 

83% 

Cut back on full fat dairy and replace with a low- or
no-fat alternative

Balance calories to manage my weight

Compare sodium in foods like soup, bread, and
frozen meals, and choose the foods with lower…

Cut back on foods higher in solid fats

Consume smaller portions

Cut back on foods higher in salt

Cut back on foods higher in added sugars

Eat more foods with whole grains

Cut calories by drinking water, low and no calorie
beverages

Eat more fruits and vegetables

Began in Past Year Doing for More Than a Year

Over the past year, which of the following, if any, have you made an effort to do?   

2014 n=1,005; Arrows indicate significant (.95 level) 

differences vs. 2013. 

Who is more likely to eat 

more fruits and vegetables?  

• Women 

• Excellent or good 

health 

Who is more likely to cut back on 

full fat dairy? 

• Silent, Boomer, & 

Generation X 

• College grads 



Three in four Americans have not had an emotional 
conversation about food and beverage choices in the 
last six months.  

International Food Information Council Foundation 2014 Food & Health 

Survey 
7 

In the last 6 months, have you had an emotional conversation with someone 
about food and beverage choices? 

Yes 
23% 

No - I have 
talked about 

food & 
beverage 

choices, but 
the talks 
were not 
emotional 

47% 

No - I have 
not had any 
conversation
s about food 
& beverage 

choices 
27% 

Not Sure 
3% 

2014 n=1,005 
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Nearly a quarter of consumers have had recent 
emotional conversations about food. Who are they? 

WHO ARE THEY? 

• Those who have had emotional conversations about food are younger on average (about 43), more likely to be female, and 
more likely to have kids in the household (35% vs. 27% of those who didn’t have emotional conversations and 22% of those who 
didn’t have any conversations about food).  

• They are also much more likely to be trying to lose weight (71% vs. 54% and 40% of the two comparison groups) and to report 
having made an effort to cut added sugars, salt, solid fats, and full-fat dairy, and to eat smaller portions and balance their 
calories. 

WHAT CONCERNS THEM? 

• These consumers are clearly passionate about food and have put a great deal of thought into the products they buy and 
consume. They are more likely than other consumers to have put a lot of thought into the healthfulness, ingredients, 
sustainability, and safety of their foods and beverages, as well as the ways food is farmed and produced and the amount of 
physical activity they get. For example, two-thirds of this group have thought a lot about food ingredients, while only 45% of 
those who don’t have emotional conversations and 22% of those who don’t discuss food can say the same. 

• There is also more planning put into all meal occasions for these consumers – 65% put a lot of thought into dinner, 32% put a lot 
of thought into lunch, and 26% put a lot of thought into both breakfast and snacks. 

HOW DOES THIS IMPACT THEIR BEHAVIOR? 

• In comparison to the average consumer, this group’s purchasing decisions are heavily influenced by the healthfulness of the 
food and beverages. 86% of these consumers report healthfulness as having an important impact, ahead of price (which is 
similarly rated by only 70%) and just shy of taste (92%). Those who do not have emotional food conversations are less likely to 
rate healthfulness as this impactful and only about half of those who report not having conversations about food say the same. 

• While fewer cite sustainability as impacting purchasing decisions (47%), this group is also more likely to cite this as a factor. 

• More specifically, more than half of those who have had emotional conversations about food say that they consider 18 different 
food components when making a decision about purchasing a food. They are especially likely to be looking for fiber, calcium, 
and protein and especially likely to avoid or limit added sugars or sugars in general, high fructose corn syrup, saturated fats, and 
preservatives. In comparison, there is no food component that is considered during purchasing by more than half of those who 
do not have emotional food conversations. 

• This group is also more likely to use nutritional information when eating out at restaurants – about two-thirds say they use it in 
general and a quarter report using it regularly. 

• Finally, these consumers are more likely to use health claims on labels when making purchasing decisions and to use labels that 
indicate that a product is natural, organic, antibiotic-free, hormone-free, and eco-friendly. 

 

 

 

 



Less than a third understand that all sources of calories influence 
weight gain equally. Two out of five believe that carbohydrates or 
sugars are the most likely to cause weight gain.  
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What source of calories are the most likely to cause weight gain? 

 

 

2014 n=1,005 

11% 
21% 21% 18% 

9% 

19% 19% 29% 
14% 

16% 15% 1% 

2% 

1% 1% 

31% 

40% 

30% 29% 

20% 24% 
14% 15% 

2007 2008 2009 2010 2011 2012 2013 2014

Protein 

 

 

Fats 

Carbohydrat
es 

 

Sugars 

All sources 
same 

 

 Not sure 

 

 



Taste, price, and healthfulness continue to drive 
food selection.   
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85% 
88% 

84% 
87% 86% 87% 87% 

89% 90% 

64% 

72% 
70% 

74% 73% 

79% 

73% 
71% 

73% 

58% 

65% 
62% 61% 

58% 

66% 

61% 
64% 

71% 

48% 

55% 55% 
52% 

56% 
58% 

53% 
56% 

51% 52% 

35% 36% 

38% 

2006 2007 2008 2009 2010 2011 2012 2013 2014

Taste

Price

Healthfulnes
s

How much of an impact do the following have  

on your decision to buy foods and beverages? 
(% Rating 4 to 5 on 5-point scale, from No Impact to A Great Impact) 

 

 

2014 n=1,005 

Arrows indicate significant (.95 level) differences vs. 2013. 

 



55% 

66% 65% 

69% 
70% 

74% 73% 

77% 

2013 2014

56% 

65% 

72% 

76% 

2013 2014

61% 

67% 

73% 

80% 

2013 2014

The increase in healthfulness impact is most 
pronounced among younger consumers and 
men.  
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Healthfulness Impact by 

Age 

Healthfulness Impact by 

Gender 

Green lines indicate significant (.95 level) differences vs. 

2013. 

Healthfulness Impact by 

Education 



In general, to what extent do you agree or disagree with  

the following statements about processed foods? 

Three-quarters of Americans now believe that processed foods 
can help food stay fresh longer, which is consistent with 2012 
findings. Only half of Americans believe that processed foods can 
contain nutrients needed for a healthful diet.  
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19% 

23% 

16% 

11% 

10% 

6% 

12% 

10% 

8% 

9% 

56% 

57% 

58% 

53% 

55% 

53% 

42% 

44% 

41% 

41% 

75% 

80% 

74% 

63% 

65% 

59% 

54% 

54% 

49% 

50% 

2014

2013

2012

2014

2013

2012

2014

2013

2012

2014

2013

2012

Agree Strongly Agree Somewhat

Food processing can help 

foods stay fresh longer 

Some processed foods can 

provide affordable, 

nutritious options 

Food processing can help 

improve food safety 

Processed foods can 

contain the nutrients I need 

for a healthful diet 

Not Asked 

Not Asked 

2014 n=503 (Split Sample); 2013 n=1,006; 2012 n=1,057 

Arrows indicate significant (.95 level) differences vs. prior year(s); comparison year is labeled. 
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Split Sample Test: Processed vs. Packaged 

Significantly more Americans agree with the statements 
about packaged foods, when compared to the food 
processing statements.  
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19% 

39% 

11% 

25% 

12% 

31% 

9% 

21% 

56% 

49% 

53% 

59% 

42% 

51% 

41% 

56% 

75% 

88% 

63% 

85% 

54% 

82% 

50% 

77% 

Food processing can help foods stay fresh longer

Food packaging can help foods stay fresh longer

Some processed foods can provide affordable,
nutritious options

Some packaged foods can provide affordable,
nutritious options

Food processing can help improve food safety

Food packaging can help improve food safety

Processed foods can contain the nutrients I need for a
healful diet

Packaged foods can contain the nutrients I need for a
healful diet

Agree Strongly Agree Somewhat

Processed n=503; Packaged n=502  

Green indicates significant (.95 level) differences vs. split sample 

comparison. 



Most consumers perceive a difference between 
processed and packaged foods. Six in ten are more 
likely to choose packaged. 
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To what extent do you agree or disagree with the following 
statements? 

8% 

22% 

22% 

39% 

30% 

61% 

There is no difference between something
described as a "processed food" and
something described as a "packaged

food."

I would be more likely to buy a food
described as "packaged" than one

described as "processed."

Agree Strongly Agree Somewhat

2014 n=1,005 



Two-thirds of Americans look at the expiration date, which is a 

substantial drop from 2013. Expiration date and Nutrition Facts 

panel continue to be the most reviewed information when deciding 

to purchase food or beverages.  
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66% 

65% 

52% 

44% 

42% 

35% 

32% 

30% 

26% 

20% 

18% 

82% 

67% 

52% 

55% 

45% 

53% 

45% 

43% 

29% 

23% 

29% 

Expiration date

Nutrition Facts panel

Ingredients list

Servings size and amount per container

Calorie and other nutrition information

Brand name

Cooking instructions/preparation time

Statements about nutrition benefits

Country of origin labeling

Statements about absence of certain food…

Statements about health benefits

2014

2013

What information do you look at on the food or beverage package when 

deciding to purchase or eat a food or beverage? (Select all that apply.) 

2014 n=1,005; 2013 n=1,006 

Arrows indicate significant (.95 level) differences 

vs. 2013. 

 

On average, consumers 

consider 4 of these 

elements in purchase 

decisions 



On the other hand, Americans trust the U.S. government 
the most when it comes to food safety, food ingredients, 
and the way foods are produced and farmed. 
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39% 

17% 

14% 

13% 

5% 

5% 

4% 

2% 

1% 

Government
agencies

Health professionals

Scientific journals

Health-focused
websites

News media

Food manufacturers

Friends and family

TV personalities

Social media

Which one of these sources would you trust the most to provide 
accurate information about the following issues?  

Food 
Safety 

26% 

21% 

16% 

14% 

12% 

5% 

3% 

1% 

1% 

Government
agencies

Food manufacturers

Health professionals

Health-focused
websites

Scientific journals

Friends and family

News media

TV personalities

Social media

Food 
Ingredients 

28% 

17% 

13% 

12% 

12% 

10% 

5% 

2% 

2% 

Government
agencies

Scientific journals

Health-focused
websites

Health professionals

News media

Food manufacturers

Friends and family

TV personalities

Social media

The Ways Foods and 
Beverages are Farmed and 

Produced 

2014 n=1,005 



The vast majority of Americans believe they would be 
able to find information about ingredients in their food if 
there was something they wanted to know.   
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Please indicate how much you agree or disagree with the following 
statement: 

If there was something I wanted to know about an ingredient in my food, I 
think I would be able to find the information. 

2014 n=1,005 

Strongly 
agree 
50% 

Somewhat 
agree 
36% 

Somewhat 
disagree 

5% 

Strongly 
disagree 

5% 

Not sure 
4% 86% of consumers strongly or 

somewhat agree 



Half of all Americans make an effort to avoid sugars and 
salts, while slightly more than half of Americans try to 
consume fiber and whole grains.  
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53% 

53% 

50% 

36% 

21% 

19% 

18% 

13% 

11% 

10% 

10% 

9% 

8% 

7% 

7% 

5% 

4% 

3% 

2% 

4% 

2% 

2% 

3% 

4% 

2% 

48% 

3% 

2% 

16% 

31% 

39% 

26% 

11% 

50% 

53% 

4% 

Fiber 

Whole grains 

Protein 

Calcium 

Omega-3 fats 

Potassium 

Probiotics 

Calories 

Omega-6 fats 

Omega-9 fats 

Complex carbohydrates 

Caffeine 

Fats/oils 

Mono/poly unsaturated 

fats 

Soy 

Sugars in general 

Sodium/salt 

Flavonoids 

To what extent do you try to consume or avoid the following? 

% Try to limit or avoid entirely % Try to get a certain amount or as much as 

possible 

2014 n=1,005;  Arrows indicate significant (.95 level) differences vs. 

2013. 



51% 

49% 

48% 

47% 

37% 

33% 

33% 

30% 

27% 

24% 

24% 

24% 

21% 

21% 

16% 

15% 

13% 

8% 

% Try to limit or avoid 

entirely 
2% 

2% 

1% 

2% 

2% 

<.5% 

1% 

2% 

1% 

3% 

2% 

1% 

1% 

1% 

3% 

2% 

3% 

1% 

% Try to get a certain amount or as much 

as possible 

More than a third of Americans try to avoid 
preservatives, saturated fats, trans fats, added 
sugars, and high-fructose corn syrup.  
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Added sugars 

Trans fats 

High fructose corn syrup 

Saturated Fats 

Preservatives 

Monosodium glutamate 

(MSG) 

Aspartame 

Fructose 

Saccharin 

Refined carbohydrates 

Glucose 

Sucrose 

Sucralose 

Food colors 

Stevia 

Lactose 

Gluten 

Acesulfame potassium 

To what extent do you try to consume or avoid the following? 

2014 n=1,005;  Arrows indicate significant (.95 level) differences vs. 

2013. 



THE  

PULSE 

OF 

AMERIC

A’S DIET 
Dietary 
Components: 
SUGARS 



Three out of five Americans consider sugars content in their foods 
and beverages to prevent health conditions and maintain a 
healthy weight. The least mentioned reason for considering 
sugars content is to help foods taste better.  
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Which of the following, if any, are reasons why you consider the sugars 
content of the foods and beverages you buy? (Select all that apply.) 

61% 

59% 

48% 

41% 

33% 

24% 

20% 

17% 

7% 

To prevent a future health condition

To help maintain a healthy weight

Sugars are a source of calories

Because I’ve heard that people should pay 
attention to the amounts of sugars they … 

Because I’ve heard that people should pay 
attention to the types of sugars they consume 

To manage an existing health condition

To help provide energy/fuel for my physical
activities

Sugars can help foods taste better

Another reason

Considers the presence/absence of sugars: 2014 n=739 



Three-quarters of Americans believe that moderate amounts of 
sugars can be part of a healthful diet.  Two out of three think that 
sugars found naturally in foods and drinks are more healthful than 
other sugars.  

International Food Information Council Foundation 2014 Food & Health 

Survey 
22 

As far as you know, which of the following statements, if any, are true? 
(% True) 

74% 

68% 

54% 

53% 

84% 

71% 

55% 

Moderate amounts of sugar can
be part of an overall healthful

diet

Sugars that are naturally found
in foods and beverages are

more healthful than other…

People with diabetes can
include some foods with sugar

as part of their total diet

It is not necessary to completely
eliminate sugar from your diet in

order to lose weight

2014

2013

Not Asked 

2014 n=1,005; 2013 n=1,006 

Arrows indicate significant (.95 level) differences vs. 

2013. 

 



Only half of Americans generally believe statements on 
product labels about health benefits.  
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To what extent do you agree or disagree with the following statements?  

6% 

6% 

6% 

3% 

3% 

46% 

40% 

37% 

36% 

30% 

52% 

46% 

43% 

40% 

33% 

I generally believe statements on product labels
about a food offering health benefits

It is possible that some foods may provide benefits
beyond basic nutrition, but I do not feel this has

been proven by science

I often use health claims on labels to help decide
what foods I will buy

I generally believe statements in the media about a
food offering health benefits

It is difficult to believe that foods have health 
benefits beyond basic nutrition because I don’t see 

immediate results 

Agree strongly Agree somewhat

2014 n=1,005 



More than four out of five Americans believe that the brands they 
buy are safe. They are least likely to agree strongly that food 
companies take appropriate measures to ensure food safety.  
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To what extent do you agree or disagree with the following statements? 

19% 

28% 

23% 

14% 

30% 

7% 

15% 

64% 

49% 

49% 

55% 

36% 

54% 

44% 

82% 

77% 

72% 

69% 

66% 

61% 

59% 

I believe that the brands I buy are safe

Conflicting information on food safety makes it
hard to know what is safe

Uncertainty about how my food is produced
makes me more concerned about its safety

The FDA is effective at ensuring the safety of
the food supply

Food recalls affect the products I buy

Food companies take appropriate measure to
ensure food is safe

I don’t know what sources to trust on food 
safety 

Agree strongly Agree somewhat

2014 n=1,005 



Slightly more than half of all Americans believe that 
imported foods are less safe than foods produced or 
grown in the U.S.  
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In general, do you think that imported foods are…? 

52% 

24% 

3% 

21% 

53% 

25% 

2% 

20% 

48% 

28% 

2% 

22% 

Less safe than foods produced
or grown in the USA

Equally as safe as foods
produced or grown in the USA

More safe than foods produced
or grown in the USA

Not sure

2014

2013

2012

2014 n=1,005; 2013 n=1,006; 2012 n=1,057 

Arrows indicate significant (.95 level) differences vs. prior year(s); color of arrow indicates 

comparison year. 

 



Those who think imported foods are less safe believe this is due 
to fewer regulations and inspections, and the possibility that food 
could become spoiled in transit.  
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52% 

24% 

3% 

21% 

Less safe than foods
produced or grown in

the USA

Equally as safe as foods
produced or grown in

the USA

More safe than foods
produced or grown in

the USA

Not sure

In general, do you think that imported 

foods are…  

84% 

52% 

50% 

46% 

38% 

2% 

2% 

They have fewer regulations and
inspections than are required in…

They could become contaminated
or spoiled during travel to get to…

They have less sanitary
conditions

I do not know enough about how
they are produced

They use more (or more harmful)
chemicals and pesticides than…

Other

Not sure

Why do you believe that imported foods are less 

safe than foods produced or grown in the USA? 

(Select all that apply.) 

 

2014 n=1,005 

Arrows indicate significant (.95 level) differences vs. 

2012. 

Imported foods are less 

safe 2014 (n=520) 



A quarter of Americans believe that imported foods are just as 
safe as those produced in the U.S. They believe the U.S. food 
supply also has safety issues, and that foodborne illnesses can 
come from any source.  
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In general, do you think that imported 

foods are…  

54% 

44% 

41% 

37% 

21% 

4% 

4% 

US food supply has food safety
issues too

Foodborne illness can come
from both US produced and…

Imported foods are regulated &
inspected the same as…

Never had a bad experience
with imported food

Other countries safety
standards are as good as USA

Have had similar bad
experiences with domestic…

Other

Why do you believe that imported foods are 

equally as safe as foods produced or grown in the 

USA? (Select all that apply.) 
Imported foods are equally 

as safe 2014 (n=247) 

52% 

24% 

3% 

21% 

Less safe than foods
produced or grown in

the USA

Equally as safe as foods
produced or grown in

the USA

More safe than foods
produced or grown in

the USA

Not sure

2014 n=1,005 

Arrows indicate significant (.95 level) differences vs. 

2012. 





Consumer Perceptions of  

Food Technology Survey 

May 2014 



Study Composition 2014 2012 2010 2008 

Population: U.S. adults (18+) 

Sample: n=1000 n=750 n=750 n=1000 

Date: Mar 28-April 7 Mar. 7-19 Apr. 5-26 July 29 – Aug. 18 

Weighted on: • Gender 

• Age 

• Race 

• Education 

• Marital status 

• Region 

• Income (only for 2014 and 2012) 

Methodology 

Research firm: Market Strategies International (Livonia, Michigan) 

• Sampled from the population of U.S. adults (18+) 

• All studies weighted to be nationally representative 

• Conducted via web 

• Statistical significance determined at the 95% confidence level 

• Margin of error is +/- 3% for total sample and +/- 7% for Moms/Millennials oversample. 



Summary of Key Findings 

• Confidence in the safety of the U.S. food supply remains consistently high.  

• Disease/contamination and handling/prep are still the most mentioned food 

safety concerns, but at lower levels than in past years. 

• Consumers have a positive view of modern agriculture and believe 

biotechnology can play a role in improving multiple aspects of sustainability. 

• Most Americans have heard something about food biotechnology. When 

discussed in terms of consumer benefits, they are primarily favorable. 

• The majority of Americans still support the current FDA policy for labeling of 

foods produced through biotechnology.  

• More consumers this year are aware that there are foods produced through 

biotechnology currently in the supermarket. 

• Health and government organizations are the most trusted sources for 

information on food biotechnology, animal biotechnology, and sustainability. 

• Millennials & Moms differ from the general population on several key factors. 



Confidence in the Food Supply 

A/B/C/D indicate statistical significance between years 

Q11.  How confident are you about the safety of the US food supply? Would you say…?   

• Confidence in the U.S. food supply remains consistently high since 2008. 

Total 2014 

 (A) 

Total 2012 

 (B) 

Total 2010  

(C) 

Total 2008 

(D) 

n=1000 n=751 n=750 n=1000 

Confident 

Not Confident 

Neutral 19% 21% 19% 20% 

67% 69% 69% 67% 

14% B 10% 12% 13% 



Food safety concerns Total 2014 (A) Total 2012 (B) Total 2010 (C) Total 2008 (D) 

n=1000 n=751 n=750 n=1000 

Disease/contamination 18% 29% A 29% A 38% ABC 

Handling/preparation 18% 21% 23% AD 17% 

Preservatives/Chemicals 12% D 13% CD 8% D 6% 

Agricultural production 10% CD 7% 7% 5% 

Packaging/labeling 9% BCD 5% D 4% 2% 

Health/nutrition 7% D 8% D 6% 4% 

Biotech 7% BCD 2% 2% 1% 

Food sources 6% 7% 8% 9% A 

Processed foods 3% BCD 1% 1% 1% 

Other 3% CD 1% 1% <1% 

Food Safety Concerns 

A/B/C/D indicate statistical significance between years 

Q12. What, if anything, are you concerned about when it comes to food safety? [OPEN END]  

   

• Disease/contamination and handling/prep are still the most mentioned food safety 

concerns, although to a lesser degree than previous years. 

 



Total 2014 

Avoiding certain foods (% Yes) 

n=1000 

Types of foods avoiding n=543 

Sugar/carbs 55% 

Fats/oils/cholesterol 26% 

Animal products 25% 

Snack foods/fast foods/soda 20% 

Salt/sodium 18% 

Artificial/additives 6% 

Processed/refined foods 2% 

Biotech 2% 

Q7. Thinking about your diet over the past few months, are there any foods or ingredients that you have avoided or eaten less of? 

Q8_2.  [IF AVOIDED FOODS] Why have you avoided these foods/ingredients? 

Q8_2. Why have you avoided these foods/ingredients? 

 

Foods Avoided/Reasons Avoiding Certain Foods 

• Just over 50 percent of Americans report avoiding certain foods/ingredients, consistent from previous 

years. Sugars and Carbs continue to lead the list of foods consumers say they’re limiting/avoiding. 

53% 

Reason Avoiding 

Managing weight 60% 

Concerned about impact on 

health 
51% 

Health condition requires 

avoiding/limiting 
31% 

Doctor recommended I avoid 19% 

Read/Saw something in the 

news that concerned me 
17% 

Managing food costs 12% 

Food allergy 9% 

Don’t like the taste/texture 7% 

Some other reason 1% 

Avoiding while pregnant <1% 



Total 2014 

n=1000 

Modern agriculture… 
Can be 

sustainable. 

Produces 

nutritious 

foods. 

Produces safe 

foods. 

Farms are still 

primarily 

family-run. 

Produces 

high-quality 

foods. 

Agree 

Disagree 

Neutral 10% 10% 10% 10% 8% 

PB4. In general, to what extent od you agree or disagree with the following statements about modern agriculture?  

Modern Agriculture 

• The majority of Americans have a positive view of modern agriculture. 

74% 71% 68% 

52% 

72% 

6% 
6% -22% 

-39% 

-20% 



V1.  Which, if any, of the following current threats to US agriculture are you aware of? 

V2. If you could no longer have Florida orange juice because the orange groves were devastated by a virus, how would you feel? Would you be…? 

Awareness of threats to U.S. Agriculture 

66% 

11% 

23% 

Upset

Not Upset

Neutral

% Aware 
Total 2014 

n=1000 

Climate change 63% 

Increasing energy costs 57% 

Reductions in water 

availability 
54% 

Spread of invasive pests 39% 

Reduction of land 

availability 
35% 

A virus affecting citrus 

trees 
26% 

None of the above 12% 

If you could no longer have Florida 

orange juice because the orange 

groves were devastated by a virus, 

how would you feel?  

• More than half of Americans are aware of climate change, increasing energy costs, and 

reductions in water availability. 

• Two-thirds say they would be upset if they could no longer have Florida orange juice due 

to virus devastation. 



Total 2014 (A) Total 2012 (B) Total 2010 (C) Total 2008 (D) 

n=1000 n=751 n=750 n=1000 

A Lot 

A Little/Some 

Nothing at All 

A/B/C/D indicate statistical significance between years 

Q13.  As you may know, some food products and medicines are being developed with the help of [OLD: new] scientific techniques.  The general area is called 
"biotechnology" and includes tools such as genetic engineering.  Biotechnology is also being used to improve crop plants.  How much have you heard or read about 
biotechnology?  Would you say you have read or heard...? 

Awareness of Food Biotechnology 

• Consistent with previous years, most Americans have heard at least a little about food 

biotechnology, but only one in ten have heard or read a lot. 

60% 64% 62% 62% 

11% C 
10% 

7% 8% 

29% 26% 31% B 30% 



Mom (A) Non-Mom (B) 

n=191 n=809 

A Lot 

A Little/Some 

Nothing at All 

A/B indicate statistical significance between mom and non-moms 

Q13.  As you may know, some food products and medicines are being developed with the help of [OLD: new] scientific techniques.  The general area is called 
"biotechnology" and includes tools such as genetic engineering.  Biotechnology is also being used to improve crop plants.  How much have you heard or read about 
biotechnology?  Would you say you have read or heard...? 

Moms – Awareness of Food Biotechnology 

• Awareness of food biotechnology is higher among moms than non-moms. 

• Twice as many moms have heard “a lot” about food biotechnology than non-moms. 

50% 
62% 

18% B 
9% 

32% 29% 



Total 2014 

n=1000 

A Lot 

A Little/Some 

Nothing at All 

 

 

PB3.  [If heard/read something…] What have you read or heard about food biotechnology? [OPEN END]  

Heard/Read About Food Biotechnology 

• Of those consumers who have heard something about food biotechnology, they are 

equally likely to report hearing both positive and negative information. 

What have you heard or read about food biotechnology?* 

(Among those aware, n=726) 

Negative 25% 

Dangerous/bad [general] 15% 

Unhealthy/bad for you 10% 

Positive 24% 

Improved foods/yield 13% 

Healthy/good for you 4% 

Good/helpful [general] 4% 

Drought resistant/require less water 3% 

Neutral            38% 

Genetically modified 12% 

Many unknowns 4% 

That GMO technology is being used 4% 

Specific foods/crops that are GMO 3% 

Pest resistant/contain pesticides 3% 

Scientifically modified/experiments 3% 

Modified 3% 

Controversial subject 3% 

Have read/seen/heard about them [unspecified] 3% 

Other 10% 

Don’t know/Refused 16% 

60% 

11% 

29% 

*Mentions <3% of responses not shown. 



Total 2014 (A) Total 2012 (B) Total 2010 (C) Total 2008 (D) 

n=1000 n=751 n=750 n=1000 

Favorable 

Not Favorable 

Neutral 30% 26% 29% 33% B 

Don’t know enough 13% 17% 20% A 20% A 

A/B/C/D indicate statistical significance between years 

Q14. What is your overall impression of using biotechnology with plants that produce food products? Would you say you are…?  

Impressions of Food Biotechnology 

• Just over one-quarter (28%) of consumers are favorable toward using biotechnology, 

with the same number being unfavorable, a significant change from 2012. 

28% 

37% 
ACD 31% 31% 

29% 
BCD 

20%  
D 

20% 
16% 



Millennial (A) 35-54 (B) 55+ (C) 

n=162 n=391 n=447 

Favorable 

Not Favorable 

Neutral 24% 30% 35% 

Don’t know enough 12% 16% 12% 

A/B/C indicate statistical significance between age groups 

Q14. What is your overall impression of using biotechnology with plants that produce food products? Would you say you are…?  

Millennials – Impressions of Food Biotechnology 

• The Millennial population are more favorable toward food biotechnology than other age 

groups. Nearly 40% are favorable, compared to about one-quarter of other age groups. 

38%  
BC 

25% 24% 

26% 29% 30% 



Total 2014 (A) Total 2012 (B) Total 2010 (C) Total 2008 (D) 

n=1000 n=751 n=750 n=1000 

Aware 

Unaware 

Don’t Know 58% 59% 64% A 66% AB 

37% 
BCD 30% 

D 28% D 
23% 

5% 
11% 
AC 

8% 
11% A 

A/B/C/D indicate statistical significance between years 

Q15. As far as you know, are there any foods produced through biotechnology in the supermarket now? 

 

Availability of Biotech Foods 

• More than one-third of consumers say there are foods produced through biotechnology 

currently in the supermarket, representing a consistent increase each year since 2008. 

• Awareness of biotech foods in the supermarket is much higher than in 2008. 



 

Q16. Which foods would those be? [AIDED] 

 

 

Foods Currently Produced Through Biotech 

• Of those aware of biotech-produced foods in the supermarket, over half say corn 

products, vegetables, fruits, cereals/grains, meats, and soy products are GE. 

B 

A 

Foods produced 

through biotech 

Total 2014 

(A) 
Correct (C) 

n=380 

Corn products 69% C 

Vegetables 68% 

C-squash, 

corn 

 

Fruits 62% C-papaya 

Cereals/grains 57%  C-some 

Meats 51% 

Soy products 50% C 

Poultry 49% 

Milk/dairy 48% C-some 

Eggs 41% 

Breads/crackers 40% 

Fish 33% 

Processed foods 2% C-some 

Other 2% 



Not Likely Likely 

Food product made with oils modified by biotechnology to 

provide more healthful fats, like Omega-3, in the food 

Variety of produce modified by biotechnology to reduce the 

potential for carcinogens (n=501) 

Variety of produce modified by biotechnology to be protected 

from insect damage and required fewer pesticide applications 

Bread, crackers, cookies, cereals, or pasta made with flour 

modified to use less land, water, and/or pesticides 

Bread, crackers, cookies, cereals, or pasta made with flour 

modified to enhance nutritional benefits 

Food product made with oils modified by biotechnology to 

eliminate the trans fat content in the food* 

Variety of produce modified by biotechnology to improve vitamin 

content (n=499) 

Variety of produce modified by biotechnology to taste better or 

fresher 

*Note: Wording change from 2012  - “reduce the saturated fat content” 

A/B indicate statistical significance between years 

PB5. Q25 Q22 Q23. All other things being equal, how likely would you be to buy… 

Likelihood to Purchase Plant Biotech Foods 
• Consumers show high interest in nutrition & health-related benefits of food biotechnology. 

• Nearly three-quarters of Americans say they are likely to purchase foods made with oils 

modified to provide more healthful fats, such as Omega-3s. 

69% 31% 

65% 35% 

67% 33% 

Total 2014 (n=1000) 

67% 33% 

72% 28% 

58% 42% 

69% 31% 

69% 31% 



Most Favored Uses of Biotechnology 

Most favored uses of biotech 
Total 2014 

n=1000 

Total Ranked  

1st-3rd 

Ranked 1st Ranked 2nd Ranked 3rd 

Reducing the amount of pesticide 

applications. 
48% 18% 18% 12% 

Keeping food prices stable. 41% 16% 11% 13% 

Helping feed undernourished people 

around the world. 
38% 16% 10% 11% 

Developing food crops that can survive in 

extreme climates [e.g. drought, flood, etc.] 
37% 11% 14% 13% 

Preserving food availability by protecting 

crops from disease. 
35% 12% 13% 10% 

Reducing our use of nonrenewable 

resources in food production. 
26% 5% 10% 12% 

Protecting wildlife habitats by using 

existing land to grow. 
26% 9% 10% 8% 

Reducing greenhouse gas emissions. 18% 5% 5% 8% 

Requiring fewer animals for food 

production. 
15% 4% 4% 7% 

Reducing the carbon footprint of food. 10% 2% 4% 4% 

V3. Which of the following would you be most in favor of using food biotechnology to assist in? Rank your top three. 

• Reducing pesticide applications, keeping food prices stable, and helping feed 

undernourished globally are the top three favored uses of biotechnology. 



Neither Not favorable Favorable Don’t know 

Farmers using biotechnology 

to grow more crops that would 

help meet food demand 

(n=501) 30% 6% 

(n=1000) 25% 11% 

Farmers in developing 

countries using biotechnology 

to grow more crops that would 

help meet food demand  

(n=499) 24% 6% 

Arrow indicates significant difference between split sample in 2014. 

A/B indicates difference between years. 

Q27. What is your overall impression of [RESTORE] using biotechnology to 

grow more crops that would help meet food demand? 

Perception of Biotechnology Use by Farmers 

• Just under half of Americans have a positive perception of food biotechnology when it is 

used by farmers, with more being favorable of its use by farmers in developing countries. 

46% 

49% 

18% 

15% 

55% 15% 

Total 2014 (A) 

Total 2012 (B) 



26% 
CD 

Total 2014 (A) Total 2012 (B) Total 2010 (C) Total 2008 (D) 

% Want more info on food labels 

n=1000 n=751 n=750 n=1000 

Types of information desired n=1000 n=751 n=750 n=1000 

Nutritional information 8% 8% 7% 6% 

Ingredients 5% CD 4% 4% 3% 

Biotech 4% BCD 1% 1% 0% 

Source/processing info 4% CD 3% 2% 2% 

Food safety info 2% CD 4% ACD 0% 1% 

Other 1% B <1% <1% <1% 

A/B/C/D indicate statistical significance between years 

Q9. Can you think of any information that is not currently included on food labels that you would like to see on food labels?  

Q10. [IF YES] What types of information would that be? [OPEN END] 

Interest in Adding Information to Current Food Labels 

• Only one-quarter of consumer would like additional information on the label. 

• Of those, nutrition and ingredient information, as well as biotech and source/processing 

information, are mentioned. 

24% 
CD 

18% 
D 

14% 



63% 66% D 63% 60% 

19%  
BCD 

14% 13% 13% 

Total 2014 

 (A) 

Total 2012 

 (B) 

Total 2010  

(C) 

Total 2008 

(D) 

n=1000 n=751 n=750 n=1000 

Support 

Oppose 

Neutral 18% 20% 24% A 27% AB 

A/B/C/D indicate statistical significance between years 

Q28.  The U.S. Food and Drug Administration (FDA) requires special labeling when a food is produced under certain conditions: When biotechnology's use substantially 
changes the food's nutritional content, like vitamins or fat, or its composition; or when a potential safety issue, such as a food allergen, is identified. Otherwise, special 
labeling is not required. Would you say that you support, or oppose this FDA policy? 

FDA Food Labeling 

• The majority of Americans support the current FDA policy for labeling of foods produced 

through biotechnology, although the percentage who oppose is higher than in 2012. 



Health professionals are top trusted sources for 

information about food biotechnology 

Source 
% Ranked 

1st – 3rd 

Health 

organization 
50% 

Government 

agency 
45% 

Health 

professional 
45% 

18A. Which of the following sources, if any, do you or would you trust for information on biotechnology? Rank your top five 

Q19. Which of the following sources, if any, do you or would you trust for information on biotechnology? Rank your top three. 
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